
Schibsted Digital Production​
 
This document describes the general technical requirements and policies for digital 
advertising on Schibsted’s websites and apps. 

Format specification pages describe the requirements for each individual ad format. 

Detailed technical implementation requirements for HTML5 creatives can be found in: 

Schibsted HTML5 Technical Specifications 

 

General Technical Requirements 

Security 
●​ All resources must be delivered via HTTPS​

 
●​ Only calls to approved domains are allowed (connection screening)​

 
●​ Framebusting is not permitted​

 
●​ Creatives must not break out of the SafeFrame environment​

 

 

Performance 
Creatives must not negatively affect page performance or functionality. 

Requirements: 

●​ Ads must not interfere with page functionality or scrolling​
 

●​ CPU usage: maximum 30% average, 60% peak​
 

●​ Time to visual start: maximum 1 second​
 

https://advertising.schibsted.com/se/wp-content/uploads/sites/3/2026/03/Schibsted-HTML5-Technical-Specifications.pdf


●​ Maximum 15 requests recommended​
 

 

File Weight and Loading 

Definitions 
Initial load refers to the part of the ad that loads immediately when the creative is rendered. 

Subload refers to files that load after the initial rendering. 

 

Limits 
Initial load must not exceed the maximum weight specified for each format (see the 
format specification page). 

Maximum subload: 2000 kb 

Detailed technical implementation requirements are available in: 

Schibsted HTML5 Technical Specifications 

 

Video in Banner 
Video creatives must follow these guidelines: 

●​ Must be produced in HTML5​
 

●​ Autoplay is allowed only without sound​
 

●​ Audio must be user-initiated​
 

●​ Video must load via polite load​
 

●​ Video must not negatively impact page performance​
 

 

https://advertising.schibsted.com/se/wp-content/uploads/sites/3/2026/03/Schibsted-HTML5-Technical-Specifications.pdf


Third-Party Tags 
Third-party tags must follow the same technical requirements as HTML5 creatives. 

Requirements: 

●​ All resources must be delivered via HTTPS​
 

●​ Third-party scripts must not violate security or performance requirements​
 

●​ Connection screening applies​
 

●​ Creatives generating unauthorized calls may be rejected​
 

 

SafeFrame 
Ads are delivered within an isolated technical environment (SafeFrame) to ensure security, 
stability and integrity. 

All creatives must be compatible with the SafeFrame environment. 

 

Compliance 
Creatives that do not comply with the following requirements may be rejected or paused 
during the campaign: 

●​ Security requirements​
 

●​ Performance requirements​
 

●​ File structure requirements​
 

●​ File weight limits​
 

 

 



Contact 
For technical inquiries: 

adoperations@schibsted.se  

 

mailto:adoperations@schibsted.se
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